
7 Steps to Grow Your Business 

through Social Media for Free 

Presented by Liza Horan of Media Moxie LLC 

#StratComm @CUStratcomm @LizaHoran 



WHY 
is this a necessary 
conversation? 

• The State of Social Media 
 

• The Sales Funnel 
 

• It works! 
 



The State of Social Media 

70% of marketers acquire new customers 

 
34% of marketers use Twitter for lead generation 

 
71% of users access social media from a mobile device. 
SoLoMo 
 

 

 

 

 

 

Source: JeffBullas.com 
 

Active on Social Media 

16 
       minutes per hour 

Source: JeffBullas.com & *Nielsen 

The State of Social Media 

92%  

Endorsement from peer has greatest influence on purchases* 

Influential Medium 

http://twitter.com/lizahoran
http://facebook.com/hoparazzi


The State of Social Media 



The Sales Funnel 

Awareness Interest Consideration Purchase Refer 

Discovery Passive Fan Active Fan Intent Purchase Share 

Share Share 

Unknown leads: 
Must have 

social channels 
Known customer 

External platforms: 
Known in aggregate so limited direct contact. 

Goal is to move them to hosted platforms to opt in. 

Friend of known 
customer 

Compelling content! 

The Sales Funnel 



It works! 

It works! 

http://www.uhaul.com/MyPhotos/


7 Steps  

Optimize 

Launch and promote 

Build profiles 

Plan content strategy 

Identify metrics 

Pick your networks 

Define business goal 



Step 1: Define your business goal 

  

  

  

  

Generate income 
 

Sell ads & subscriptions 
                                       

Increase content 
consumption 

 
Develop & distribute 

excellent content 
                                  



Step 1: Define your business goal 



Network Characteristics BEST FOR 

Facebook Showcase. Mini-website. 30,000-foot view.  
Destination platform. 
Mass-appeal. 
Consumer-minded. 

Billboard.  
Few click-throughs. 
Discovery for WOM interests. 
Uplifting content. 

Twitter One-on-one public conversations. 
Commentary. 
 

B2B 
Customer service 
PR 
Conversation 
Supporting others. 

LinkedIn Engaging current/potential employees. 
Thought leadership. 
Industry issues. 

B2B 
Cultivating sales leads. 
Showcasing people and topics. 
Supporting others. 

YouTube Topical news. 
Products/services demo. 
Showcase people. 

Informative or entertaining content. 

Google+ Showcase with links. 
Hangouts; Helpouts 

Improving status in Google 
Ecosystem. 

FourSquare Locations. Offers. Tips. Brick-and-mortar. 

Pinterest, Instagram Photos of people, events and products. Promotions, showcasing product. 

Step 2: Pick your networks 

http://facebook.com/hoparazzi
http://twitter.com/lizahoran
https://linkedin.com/companies/Hop-a-Razzi
https://www.youtube.com/channel/UCaQHxlbPAmh7VWRudyRkwjw


Platform Content People Passive Behavior Active Behavior Click-throughs 

             
 

Page  
Post 
Hashtag 

LIKES Page-level LIKEs 
Reach (posts viewed) 

Post-level LIKEs, COMMENTs, 
SHAREs, tag 

 
 
To your hosted platforms: 
Website 
Email list 
Coupon 
Promo/Contest 

 
 

Page 
Tweet 
Hashtag 

FOLLOWERS Page-level FOLLOW RETWEET, FAVORITE, TWEET, 
MENTION 

 
 
 

Page 
Post 
Group 

FOLLOWERS Company FOLLOW 
Page Visits 

LIKE 
COMMENT 
Tag 

 
 
 

Channel 
View 

SUBSCRIBERS Page view 
Video view 

Video view 
Share 
Comment 
Rate 

 
 

Website 

Visits 
Opt-ins 
Sales 
 
 

Unique visitors 
Subscribers 
Customers 

Page Views 
Time Spent 
Bounce rate 

Page Views 
Video Starts 
Comment 
Share 

Opt-ins 
Purchase 

Step 3: Identify your metrics 

People | Engagement 

http://facebook.com/hoparazzi
http://twitter.com/lizahoran
https://linkedin.com/companies/Hop-a-Razzi
https://www.youtube.com/channel/UCaQHxlbPAmh7VWRudyRkwjw
https://bit.ly/


Your 
company 

People 

Products 

Events 

News 

Trends 

Step 4: Set your content strategy 

Values 



Step 4: Set your content strategy 

https://www.facebook.com/intrepidtravel


Step 4: Set your content strategy 



Step 6: Launch and Promote 

https://twitter.com/brazuca
https://www.facebook.com/adidassoccer
https://www.youtube.com/user/adidasfootballtv
https://www.linkedin.com/company/adidas
http://www.adidas.com/us/fifa-world-cup/_/N-1z11kdz?cm_mmc=AdieSEM_google-_-world_cup-general-b-exact-_-general-x-x-general-_-adidas world cup&cm_mmca1=us&cm_mmca2=ee&prid=253&K_AFFCODE=7601128


Step 7: Optimize 

Track 

Learn 

Improve 

Quantify 



7 Steps to 

Grow Your 
Business 
through Social 
Media for Free 

Optimize 

Launch and promote 

Build profiles 

Plan content strategy 

Identify metrics 

Pick your networks 

Define business goal 



GOOD LUCK! 
 

Make social media 
work for you! 

LET’S GET SOCIAL!  

 
 
 @LizaHoran    

 
 http://linkedin.com/in/lizahoran 
 
 
 
THANK YOU! 
 
Liza@MediaMoxie.com | www.MediaMoxie.com 

mailto:Liza@MediaMoxie.com
https://twitter.com/brazuca
https://www.linkedin.com/company/adidas

